Exonioon Evowo@épovtoc Yo ErayyeMoTIKEC XOVOVINGELS

To IENE ota miaicwa tg ekonimong B2B opyavdvel emysipnUatikés GOVOVINGEICH, e
OKOTO TNV aVATTLUEN QUECOTEPOV EMAPAOV UETAED TOV ETAYYEAUATIOV, ETLXEPNUOTIOV Kol

EMEVOLTAOV oTOV TOopEN TG Evépyetog.

e mepintmon mov cag evolapépel va. cu{NTNOETE e KATOLOV €EEIOIKEVIEVO ETOTHHOVE
EMYEPNLATIO GE EVOV CUYKEKPLUEVO EVEPYELOKO TOUED, LE GKOTO TNV TEPULTEPW EVNUEPMOOT
N kot TOavy avaTTLEN VEDV GUVEPYACL®DY, UTOPEITE Vo VTOPGAAETE TNV TOPUKAT® OiTtnom
TPOKEWEVOL Vo emKovoviosl poll cag o KaTtdAANAoc cuvepydtng pag. AkolovBmg B
evnuepmbeite yoo TIg SLVATOTNTEC CLVAVINONG COC ME Hio 1 TEPIGCOTEPEG OO TIC
GUULETEXOVOEG ETOPELES Kol 0pyaviclovs 6to «Evépyeia B2B»

*(H pépo ko n opo g ovvavinong mov o emieyei Bo eivor Tpoceyylotikd idto pe v nuépa Kot
mpa TV cepvopiov B2B mov Ba apopodv Tov topéa antov.)

XTor eio ZUNNETEYOVTOG:
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IMa molov topéa evépyelag Ba oag eval€pepe va opyovmbel kdmolo cuvavtnon:
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Y oo cvykekplévn Bepatikr Oa Bé ate va emkevipmBel n cuvdvinon:
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